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ABSTRACT: 

This study examines the impact of modern technology on the effectiveness of Islamic 

Da’wah in the contemporary digital age. Islamic Da’wah has always been based on 

inviting people to the way of Allah with wisdom, good instruction, and sound 

knowledge. However, the rapid development of digital platforms, social media, mobile 

applications, video-sharing websites, and online communication tools has transformed 

the methods through which Islamic teachings are delivered and received. This research 

adopts a descriptive-analytical approach to explain how modern technology expands 

the reach of Da’wah, increases accessibility, supports audience engagement, and allows 

Islamic messages to cross geographical and linguistic boundaries. 

At the same time, the study analyzes the challenges connected with digital Da’wah, 

including misinformation, weak religious content, superficial understanding, lack of 

scholarly supervision, and misuse of social media platforms. The applied part of the 

study focuses on platforms such as YouTube, Facebook, WhatsApp, and other digital 

communication tools used for spreading Islamic teachings. The findings show that 

modern technology has significantly improved the effectiveness of Islamic Da’wah 

when used responsibly. However, effective digital Da’wah requires proper planning, 

Islamic ethical guidelines, qualified preachers, and verification of religious content. The 

study concludes that technology should support Da’wah but should not replace 

authentic scholarship, wisdom, and direct moral example. 

KEYWORDS: Islamic Da’wah, Modern Technology, Social Media, Digital 

Communication, Audience Engagement, Online Religious Education. 

 

1. INTRODUCTION 

 

Islamic Da’wah is one of the most important responsibilities of the Muslim community. It means inviting 

people toward Allah, teaching Islamic beliefs, promoting moral values, correcting misunderstandings, and 

guiding society through wisdom and good advice. The Qur’an commands Muslims to invite others to the path 

of Allah with wisdom and beautiful preaching, which shows that Da’wah must be based on knowledge, mercy, 

and appropriate communication [1]. 

Historically, Islamic Da’wah was carried out through personal interaction, mosque sermons, teaching circles, 

written books, public lectures, letters, and the practical example of righteous conduct. The Prophet 

Muhammad صلى الله عليه وسلم delivered the message of Islam through direct teaching, personal character, and 
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communication with different communities. Later, mosques, madrasahs, Islamic institutions, scholars, and 

written works became central tools for spreading Islamic knowledge [2]. 

In the modern age, technology has changed the way people communicate, learn, and interact. The internet, 

smartphones, social media, digital libraries, video platforms, podcasts, and messaging applications have 

created new ways to deliver religious messages. Islamic Da’wah is no longer limited to the mosque, 

classroom, or printed book. A lecture, reminder, Qur’anic explanation, or Islamic answer can now reach 

thousands or even millions of people within a short period [3]. 

This development has created both opportunities and challenges. On the positive side, technology helps 

Islamic Da’wah reach wider audiences, including youth, women, new Muslims, Muslim minorities, and 

people living far from Islamic centers. On the negative side, the same technology can also spread weak 

Hadith, false religious information, emotional content without evidence, sectarian arguments, and unqualified 

opinions [4]. 

Therefore, studying the impact of modern technology on Islamic Da’wah is necessary. Technology is not only 

a tool of communication; it has become an environment where religious identity, knowledge, and opinions 

are formed. For this reason, digital Da’wah must be guided by authentic Islamic knowledge, ethical 

responsibility, and professional communication skills [5]. 

 

2. Research Problem 

The main problem of this study is that modern technology has expanded the field of Islamic Da’wah, but its 

use is often unplanned and sometimes lacks scholarly supervision. Many Islamic messages are shared online 

every day through videos, posts, short clips, images, and forwarded messages. Some of these messages are 

beneficial and authentic, while others are weak, emotional, misleading, or unsupported by reliable Islamic 

sources [6]. 

This creates an important question: How does modern technology affect the effectiveness of Islamic 

Da’wah, and what conditions are required to ensure that digital Da’wah remains authentic, ethical, 

and beneficial? 

The problem becomes more serious because online platforms reward speed, popularity, emotional reactions, 

and high engagement. However, Islamic Da’wah requires accuracy, wisdom, sincerity, and responsibility. A 

message may receive millions of views, but popularity alone does not prove that it is correct or beneficial [7]. 

Therefore, this study examines both the positive and negative effects of technology on Da’wah and proposes 

practical recommendations for improving digital Islamic outreach. 

 

3. Research Objectives 

This research aims to achieve the following objectives: 

1. To explain the concept and importance of Islamic Da’wah.  

2. To define modern technology and identify its major tools used in Da’wah.  

3. To analyze the positive impact of technology on the reach and effectiveness of Islamic Da’wah.  

4. To examine the challenges caused by social media and digital communication.  

5. To evaluate the use of platforms such as YouTube, Facebook, and WhatsApp in Islamic Da’wah.  

6. To suggest ethical and practical guidelines for improving digital Da’wah.  

 

4. Research Questions 

This study answers the following research questions: 

1. What is the meaning of Islamic Da’wah according to Islamic teachings?  

2. What are the main modern technological tools used in contemporary Da’wah?  

3. How does technology improve the reach, accessibility, and engagement of Islamic Da’wah?  

4. What are the major risks and challenges of digital Da’wah?  

5. How can preachers and Islamic institutions use technology effectively while preserving authenticity and 

scholarly reliability?  

 

5. Research Methodology 

This study uses the descriptive-analytical method. The descriptive part explains the meaning of Islamic 

Da’wah, the nature of modern technology, and the main forms of digital communication. The analytical part 

studies the effects of technology on Da’wah by examining opportunities, challenges, and applied examples 

[8]. 

The applied aspect focuses on digital platforms commonly used for Da’wah, including YouTube, Facebook, 

WhatsApp, and other social media tools. The analysis evaluates these platforms according to reach, 

accessibility, audience engagement, and authenticity of religious content. 

This method is suitable because the study does not aim to conduct statistical measurement only. Instead, it 

aims to understand the relationship between technology and Da’wah and to explain how digital tools can be 

used effectively within Islamic ethical principles. 
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6. The Concept of Islamic Da’wah 

The word Da’wah in Arabic means calling, inviting, or summoning. In Islamic terminology, it refers to 

inviting people to believe in Allah, follow His guidance, understand Islamic teachings, and live according to 

moral and spiritual values. The Qur’an describes the Muslim community as a group that calls to goodness, 

commands what is right, and forbids what is wrong [9]. 

Da’wah is not limited to calling non-Muslims to Islam. It also includes teaching Muslims, strengthening faith, 

correcting wrong practices, spreading Islamic manners, and guiding society toward justice and righteousness. 

A scholar teaching Qur’an, a parent educating children, a teacher explaining Islamic values, and a Muslim 

showing good character are all involved in Da’wah [10]. 

The Qur’an also states that Da’wah should be based on insight and knowledge. Allah says: “Say, this is my 

way; I invite to Allah with insight” [11]. This verse shows that Islamic Da’wah must not be based on 

ignorance, emotion, or personal opinion. It must be based on clear understanding, authentic knowledge, and 

proper wisdom. 

The Prophet Muhammad  صلى الله عليه وسلم also emphasized the importance of conveying Islamic knowledge. He said: 

“Convey from me, even if it is one verse” [12]. This Hadith shows that Muslims should share beneficial 

knowledge, but it also implies responsibility. Religious information must be conveyed honestly and 

accurately. 

Therefore, Islamic Da’wah has three main foundations: authentic knowledge, wisdom in communication, and 

good moral conduct. These foundations are necessary in both traditional and digital Da’wah. 

 

7. The Concept of Modern Technology 

Modern technology refers to digital tools and systems that help people communicate, produce content, store 

information, and interact across distance. In the context of this study, modern technology includes the internet, 

smartphones, websites, social media platforms, video-sharing platforms, digital libraries, online learning 

systems, podcasts, artificial intelligence tools, and messaging applications [13]. 

Technology has changed communication in several ways. First, it has made communication faster. Second, it 

has expanded the audience beyond physical locations. Third, it has made communication interactive through 

comments, live sessions, messages, and online discussions. Fourth, it has made knowledge easier to access 

through digital libraries, websites, and online lectures [14]. 

For Islamic Da’wah, this means that religious knowledge can now be delivered in many forms, such as video 

lectures, short reminders, articles, e-books, online courses, infographics, podcasts, and live question-and-

answer sessions. This diversity helps Da’wah reach different types of people according to their needs and 

learning styles [15]. 

However, modern technology also changes religious authority. In the past, people usually received Islamic 

knowledge from recognized scholars, mosques, and institutions. Today, many people receive Islamic 

information from social media personalities, short videos, and forwarded messages. This creates a need for 

stronger verification and scholarly supervision [16]. 

 

8. Traditional Methods of Islamic Da’wah 

Before the rise of digital technology, Islamic Da’wah depended mainly on traditional methods. These included 

mosque sermons, Islamic lessons, public lectures, personal meetings, printed books, pamphlets, letters, family 

teaching, and the example of good character [17]. 

Traditional Da’wah has many strengths. It allows direct interaction between the preacher and the audience. It 

creates trust, personal connection, and moral influence. It also allows students to ask questions, receive 

correction, and develop deeper understanding over time [18]. 

The mosque has always been a central institution in Islamic Da’wah. It is not only a place of prayer but also 

a place of education, social guidance, and community building. Similarly, Islamic schools and study circles 

have played an important role in preserving and transmitting Islamic knowledge [19]. 

However, traditional methods also have limitations. They may be restricted by time, place, language, and 

audience size. A lecture in one mosque may only reach the people who are physically present. A book may 

not reach people who cannot access it. A scholar may not be able to teach people living in distant regions. 

Modern technology helps reduce these limitations by expanding the reach of Da’wah [20]. 

 

9. Technology and the Expansion of Da’wah 

One of the most important benefits of technology is that it expands the reach of Islamic Da’wah. Through the 

internet, Islamic teachings can reach people across countries and continents. A lecture delivered in one city 

can be watched by people in different parts of the world. A Qur’anic reminder can be shared instantly through 

social media and messaging applications [21]. 

This global reach is especially useful for Muslim minorities living in non-Muslim countries. Many Muslims 

in such societies may have limited access to mosques, Islamic schools, or scholars. Digital Da’wah gives 

them access to Qur’an lessons, Hadith explanations, Islamic lectures, and online counseling [22]. 

Technology also supports Da’wah among non-Muslims. Many people search online for information about 

Islam, the Qur’an, the Prophet Muhammad  صلى الله عليه وسلم, Islamic beliefs, women in Islam, Islamic law, and Muslim 
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culture. If reliable Islamic content is available online, it can correct misconceptions and introduce Islam in a 

peaceful and accurate manner [23]. 

Digital Da’wah also allows multilingual communication. Islamic content can be translated, subtitled, and 

shared in different languages. This supports the universal message of Islam and helps reach people beyond 

Arabic-speaking or traditionally Muslim societies [24]. 

 

10. Speed of Information and Real-Time Communication 

Modern technology has greatly increased the speed of religious communication. In the past, Islamic messages 

were spread through lectures, books, letters, and printed material. Today, a preacher can publish a reminder, 

answer a question, or respond to a misconception immediately through a video, post, or live session [25]. 

This speed can be very beneficial. When Islam is misrepresented in the media, scholars and Islamic 

institutions can respond quickly. When people need guidance about current issues, qualified scholars can 

provide explanations online. During Ramadan, Hajj, Eid, pandemics, or social crises, digital Da’wah can 

provide timely spiritual guidance [26]. 

However, speed also creates danger. Many people share religious content without checking its authenticity. 

Weak Hadith, false stories, fabricated warnings, and incorrect rulings can spread very quickly. In Islam, 

accuracy is more important than speed. Therefore, digital Da’wah must balance quick communication with 

verification and scholarly responsibility [27]. 

 

11. Audience Engagement and Interaction 

Modern technology has changed Da’wah from one-way communication into interactive communication. In 

traditional lectures, the preacher usually speaks and the audience listens. In digital Da’wah, audiences can 

comment, ask questions, share opinions, and participate in discussions [28]. 

This interaction can make Da’wah more effective. When people ask questions, preachers understand their 

real concerns. When audiences respond, Islamic institutions can identify common misunderstandings. Online 

engagement also helps build communities around Qur’an learning, youth guidance, new Muslim support, and 

family counseling [29]. 

However, interaction must be managed carefully. Online discussions can become arguments, insults, or 

sectarian disputes. Some people may ask complex religious questions and expect quick answers from 

unqualified individuals. Therefore, digital Da’wah platforms need moderation, clear rules, and scholarly 

supervision [30]. 

Islamic communication should always follow good manners. The Qur’an teaches believers to speak in the 

best way and avoid harshness. Therefore, digital Da’wah should avoid humiliation, anger, mockery, and 

unnecessary controversy. The goal should be guidance, not winning arguments [31]. 

 

12. Social Media as a Tool for Islamic Da’wah 

Social media platforms are now among the most widely used tools for Islamic Da’wah. YouTube, Facebook, 

WhatsApp, Instagram, TikTok, Telegram, and podcasts are used to share Islamic lectures, reminders, Qur’an 

recitations, Hadith explanations, Islamic rulings, and motivational messages [32]. 

YouTube is useful for long lectures, khutbahs, Qur’an lessons, documentaries, and structured courses. 

Facebook is useful for community engagement, written posts, live sessions, and group discussions. WhatsApp 

is useful for direct communication, short reminders, audio lessons, and local community updates. Instagram 

and TikTok are useful for short visual reminders and youth engagement [33]. 

Each platform has its strengths and weaknesses. A short video may attract youth, but it may not be enough 

for complex Islamic topics. A long lecture may provide depth, but many users may not watch it fully. 

Therefore, preachers must choose the right platform and the right format for each message [34]. 

Social media should not be used only for increasing followers or views. The purpose of Islamic Da’wah is 

guidance, education, and moral reform. Therefore, digital success should not be measured only by likes, 

shares, and comments, but by understanding, sincerity, and positive change in behavior [35]. 

 

13. Opportunities Created by Technology 

Modern technology creates many opportunities for Islamic Da’wah. First, it provides global access. Islamic 

content can reach people in different countries, languages, and cultures. Second, it reduces cost. A preacher 

or institution can publish content online without needing expensive printing or broadcasting systems [36]. 

Third, technology supports youth engagement. Many young people spend a large part of their time online. 

Digital Da’wah allows scholars and institutions to reach youth in the spaces where they already communicate 

and learn [37]. 

Fourth, technology supports the preservation of Islamic knowledge. Lectures, books, articles, fatwas, and 

Qur’an recitations can be stored digitally and accessed later. This helps preserve knowledge and make it 

available to future generations [38]. 

Fifth, technology supports new Muslims. A person who has recently accepted Islam can find prayer guides, 

Qur’an translations, basic belief lessons, and online support communities. This can help new Muslims remain 

connected to Islam even when local support is weak [39]. 
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Sixth, technology can support women’s access to Islamic knowledge. In some societies, women may face 

difficulties attending public lessons or traveling to Islamic institutions. Online learning can help them access 

reliable Islamic education from home [40]. 

 

14. Challenges of Digital Da’wah 

Despite its benefits, technology also creates serious challenges for Islamic Da’wah. The first challenge is 

misinformation. Many religious messages are shared without checking their authenticity. Fabricated Hadith, 

false miracle stories, incorrect rulings, and emotional claims can mislead people [41]. 

The second challenge is lack of scholarly supervision. Some online speakers discuss religious matters without 

proper Islamic training. They may speak confidently but without knowledge, which can confuse audiences 

and damage the credibility of Da’wah [42]. 

The third challenge is superficial understanding. Short videos and brief posts may encourage people to 

consume religious content quickly without deep learning. Islam requires understanding, context, reflection, 

and gradual education. Reducing complex topics to short emotional clips can distort Islamic teachings [43]. 

The fourth challenge is algorithmic influence. Social media platforms often promote content that attracts 

strong reactions. This may encourage controversial, emotional, or sensational content instead of balanced and 

scholarly content [44]. 

The fifth challenge is sectarian conflict. Online platforms sometimes become spaces for argument and 

division among Muslims. Instead of promoting unity, wisdom, and reform, some content increases hostility 

and confusion [45]. 

The sixth challenge is commercialization. Some religious content creators may become more concerned with 

views, followers, monetization, and personal fame than sincerity and guidance. While using technology 

professionally is acceptable, Da’wah should not become a tool for self-promotion [46]. 

 

15. Applied Study of Selected Platforms 

15.1 YouTube 

YouTube is one of the most powerful platforms for Islamic Da’wah. It allows scholars and preachers to upload 

long lectures, Qur’an lessons, khutbahs, debates, documentaries, and educational series. Viewers can watch 

the content at any time and repeat lessons when needed [47]. 

The main benefit of YouTube is depth. Unlike short social media posts, YouTube allows detailed explanation. 

A scholar can explain Qur’anic verses, Hadith meanings, Islamic law, biography of the Prophet صلى الله عليه وسلم, and 

contemporary issues in a structured way [48]. 

However, YouTube also has risks. Some channels use dramatic titles and thumbnails to attract views. Some 

clips are taken out of context. Unqualified speakers may become popular. Therefore, Islamic institutions 

should organize reliable channels, provide references, use playlists, and make clear distinctions between 

scholarly lessons and general reminders [49]. 

15.2 Facebook 

Facebook is useful for community-based Da’wah. Mosques and Islamic centers can announce programs, 

share reminders, conduct live lectures, and communicate with local communities. Facebook groups can also 

support Qur’an classes, youth programs, family guidance, and new Muslim support [50]. 

However, Facebook discussions can become disorganized. Comment sections may include arguments, insults, 

misinformation, and unrelated debates. For this reason, Islamic pages need active moderation and clear rules 

for discussion [51]. 

15.3 WhatsApp 

WhatsApp is widely used for direct communication. It is effective for sharing short reminders, prayer times, 

announcements, audio lessons, and educational messages. Many families and local communities use 

WhatsApp groups for Islamic reminders [52]. 

However, WhatsApp is also one of the easiest platforms for spreading unverified religious content. Many 

people forward messages without checking sources. Therefore, Da’wah through WhatsApp should focus on 

short, verified, and referenced messages. Muslims should be trained not to forward doubtful religious content 

[53]. 

 

16. Ethical Guidelines for Digital Da’wah 

Digital Da’wah must follow Islamic ethics. The first ethical principle is sincerity. The purpose of Da’wah 

should be pleasing Allah, not gaining fame, followers, or financial benefit [54]. 

The second principle is truthfulness. A preacher must not share weak, false, or doubtful information. Religious 

content should be verified before publication [55]. 

The third principle is wisdom. Not every correct statement should be delivered in every situation. The 

preacher must consider the audience, context, timing, and possible consequences [56]. 

The fourth principle is respect. Online Da’wah should avoid insults, mockery, sectarian hatred, and harsh 

language. The Qur’anic method of Da’wah emphasizes wisdom, good instruction, and respectful discussion 

[57]. 

The fifth principle is responsibility. Digital content can remain online for years and may be shared widely. 

Therefore, preachers must understand the long-term impact of what they publish [58]. 
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17. Results of the Study 

The study reached the following results: 

1. Modern technology has significantly expanded the reach of Islamic Da’wah beyond geographical limits.  

2. Digital platforms have made Islamic teachings more accessible to youth, women, new Muslims, Muslim 

minorities, and distant audiences.  

3. Social media has increased audience engagement through comments, questions, sharing, and live 

discussions.  

4. YouTube is effective for long-form Islamic education, while Facebook supports community engagement 

and WhatsApp supports direct communication.  

5. Technology helps preserve Islamic knowledge through recorded lectures, digital books, online articles, 

and educational platforms.  

6. Digital Da’wah supports multilingual communication and global Islamic awareness.  

7. The most serious challenges include misinformation, weak Hadith circulation, lack of scholarly 

supervision, superficial understanding, and online arguments.  

8. Social media algorithms may promote emotional and controversial content more than accurate scholarly 

content.  

9. Digital Da’wah should not replace traditional Da’wah; rather, both should support each other.  

10. Effective digital Da’wah requires trained preachers, ethical standards, reliable references, and institutional 

supervision.  

18. Recommendations 

Based on the findings, the study recommends the following: 

1. Islamic institutions should train preachers in digital communication, content creation, social media 

management, and online audience engagement.  

2. Religious content should be reviewed by qualified scholars before publication, especially when it 

discusses Islamic law, Hadith, creed, or sensitive social issues.  

3. Preachers should mention references from the Qur’an, Sunnah, and reliable scholars when sharing Islamic 

content.  

4. Islamic centers should create official digital platforms to provide trustworthy content and reduce 

dependence on unverified sources.  

5. Social media pages should use clear comment policies to prevent insults, misinformation, and sectarian 

conflict.  

6. Short videos should be used for reminders, while complex topics should be explained through longer 

lectures, articles, and structured courses.  

7. Muslims should be educated not to forward religious messages unless they are verified.  

8. Digital Da’wah should use clear language, attractive design, and respectful communication without 

sacrificing scholarly accuracy.  

9. Special content should be developed for youth, women, new Muslims, non-Muslims, and Muslim 

minorities.  

10. The success of digital Da’wah should be measured by understanding, behavior change, and spiritual 

benefit, not only by views and followers.  

 

19. CONCLUSION 

 

Modern technology has become one of the most important tools for Islamic Da’wah in the contemporary 

world. It has expanded the reach of Islamic teachings, increased access to religious knowledge, enabled direct 

interaction with audiences, and created new opportunities for global communication [59]. 

However, technology is not automatically beneficial. Its impact depends on how it is used. If digital Da’wah 

is guided by authentic knowledge, wisdom, ethics, and planning, it can become a powerful means of spreading 

Islam and strengthening Muslim communities. If it is used carelessly, it can spread misinformation, shallow 

understanding, conflict, and confusion [60]. 

The main conclusion of this study is that effective Islamic Da’wah in the digital age requires balance. It must 

combine traditional Islamic scholarship with modern communication skills. It must preserve authenticity 

while using contemporary tools. It must reach wide audiences while maintaining accuracy. It must speak to 

modern people without compromising Islamic principles. 

Therefore, the future of Islamic Da’wah depends on qualified preachers, responsible institutions, ethical 

digital behavior, and educated audiences. Technology should serve Da’wah, but it should not control it. The 

ultimate purpose of Da’wah remains the same: inviting people to Allah with wisdom, mercy, knowledge, and 

good character. 
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