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Abstract 

Cyber nationalism has emerged as a powerful force in India’s rapidly digitizing society, transforming how 

national identity, conflict, and multiculturalism are negotiated online. This paper examines how social 

media platforms such as Twitter, Facebook, YouTube, and WhatsApp shape the circulation of nationalist 

discourse between 2014 and 2024, and how this, in turn, impacts India’s multicultural cohesion. Using a 

qualitative, secondary-data-based design, the study analyses archived social media content, fact-checking 

reports, news coverage, and scholarly literature through thematic analysis and Critical Discourse Analysis. 

The findings show, first, that platform affordances—algorithmic curation, virality, and networked 

visibility—amplify emotionally charged nationalist content, especially memetic nationalism, which reduces 

complex political issues into highly shareable slogans, images, and memes. Second, cyber nationalism in 

India is deeply entangled with Hindu majoritarian identity, normalising Hindutva narratives and 

marginalising religious minorities through othering, historical revisionism, and civilizational frames. Third, 

digital propaganda and misinformation, including coordinated campaigns and computational propaganda, 

play a central role in escalating communal tensions during crises such as the CAA-NRC protests and 

episodes of communal violence. 

At the same time, the study identifies counter-narratives and digital counterpublics that promote 

constitutional values, secularism, and pluralism. However, these efforts are structurally disadvantaged by 

algorithmic bias, harassment, and the discursive dominance of majoritarian nationalism. The paper argues 

that while social media has democratised political expression, it has also intensified identity-based 

polarisation, threatening India’s ideal of unity in diversity. It concludes by outlining policy 

recommendations on digital governance, platform accountability, and digital literacy to mitigate the harms 

of cyber nationalism while enabling more inclusive, multicultural digital publics. 

Keywords: Cyber nationalism, social media, India, multiculturalism, Hindutva, disinformation, memetic 

nationalism, digital conflict. 

 

INTRODUCTION 

 

Context and Importance 

In recent years, the intersection of nationalism and digital technology has gained significant attention worldwide. 

Nationalism, traditionally seen as a political ideology centered on the nation-state, has found a new form in the digital 

age-cyber nationalism. This phenomenon refers to the use of digital platforms, especially social media, to promote 

nationalist sentiments, which are often amplified through viral content, hashtags, and digital activism. In countries like 

India, where multiculturalism is a defining feature, the rise of cyber nationalism presents both opportunities and 

challenges. India’s diverse population-comprised of multiple religions, languages, and cultural practices, has led to the 

nation being a multicultural society, where the ideal of social cohesion often faces challenges of ethnic and religious 

conflict. While digital platforms have fostered civic engagement and public discourse, they have also become breeding 

grounds for polarization. Social media, especially platforms like Twitter, Facebook, and WhatsApp, have amplified 

nationalist ideologies, often intensifying communal tensions and political divides. On the other hand, these platforms also 
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serve as spaces for marginalized voices and digital movements advocating for unity and social justice. The role of social 

media, therefore, is dual-faceted can either exacerbate existing conflicts or act as a space for resolving them. 

In India, cyber nationalism has become a powerful tool in the political landscape, influencing public opinion, electoral 

campaigns, and political movements. However, it is equally clear that digital nationalism often exacerbates ethnic, 

religious, and political divides, leading to social conflict. This brings us to the central question of this paper: How does 

cyber nationalism on social media contribute to conflict in India’s multicultural society? 

 

Research Questions and Objective 

The key objective of this paper is to examine the dynamics of cyber nationalism, its influence on multiculturalism, and 

how social media serves as a catalyst for conflict in India. The research specifically seeks to answer the following 

questions: 

● How does cyber nationalism on social media contribute to political, ethnic, and religious conflict in India? 

● What role does social media play in shaping national identity and multiculturalism in India? 

● To what extent does social media amplify nationalist sentiments, and how does this affect the social fabric of India? 

● Can social media platforms mitigate the negative impacts of cyber nationalism, and if so, how? 

The objective is to explore how nationalism is being reshaped in the digital era, especially in a multicultural context like 

India, where diverse communities coexist and navigate identity politics. 

 

Relevance to Contemporary Issues 

India, being a rapidly digitizing nation, has seen a significant rise in digital activism, where cyber nationalism often 

intersects with religious polarization and political partisanship. For example, movements such as the 

#IndiaAgainstCorruption, #CAAprotests, and #MeTooIndia have mobilized vast sections of society online, but they also 

illustrate the conflictual nature of social media, where disagreements and opposing views often escalate into violent 

rhetoric. The use of cyber nationalism in these movements has not only affected the political discourse but also heightened 

social tensions. The importance of this study lies in understanding the impact of cyber nationalism in a multicultural 

society, where the consequences of social media manipulation or digital divide can be far-reaching. The paper will 

investigate the role of digital platforms in shaping public opinion, particularly regarding identity, citizenship, and national 

loyalty. 

 

Paper Structure 

This paper is organized into the following sections: 

● Literature Review: This section will explore existing research on cyber nationalism, multiculturalism, and the role of 

social media in conflict and social cohesion. We will review the theoretical foundations that frame national identity and 

how it is influenced by digital activism. 

● Methodology: This section will outline the qualitative research approach, including the discourse analysis of social 

media platforms and case studies of digital movements. Interviews with digital activists and social media influencers will 

also be conducted to add depth to the research. 

● Findings and Analysis: Here, we will present the key findings derived from social media data, exploring the presence 

of nationalist narratives and how they relate to conflict and multicultural tensions. 

● Discussion: This section will interpret the findings and relate them to the broader context of national identity and 

multiculturalism in India. We will discuss the potential solutions to mitigate the harmful effects of cyber nationalism. 

● Conclusion: The paper will conclude by summarizing the findings and suggesting policy implications for managing 

digital nationalism in India’s multicultural context. 

 By examining the role of cyber nationalism on social media platforms and its interaction with India’s multicultural 

society, this research aims to offer insights into the complex relationship between digital identity and national unity. The 

study will contribute to a deeper understanding of the digital transformation of nationalism and its implications for social 

conflict in a diverse and rapidly evolving country like India. 

 

LITERATURE REVIEW 

 

Cyber Nationalism: Definition and Rise 

● Definition of Cyber Nationalism: Cyber nationalism refers to the use of digital platforms, primarily social media, to 

promote nationalist ideologies, values, and identities. It involves leveraging the internet and social media to mobilize 

support for nationalist causes, often resulting in collective identity formation and political movements (Heang, 2024). 

This digital form of nationalism allows individuals to express national pride, ideologies, and a sense of patriotism through 

hashtags, posts, and viral content. 

● Rise of Cyber Nationalism: The rise of social media in the 21st century has greatly amplified the effects of nationalism. 

Platforms like Twitter, Facebook, and Instagram have become central to the spread of nationalist messages, both positive 

and negative. Nationalist movements in countries like Turkey, Hungary, and India have used digital tools to organize, 

advocate, and sometimes, disrupt societal peace (Fuchs, 2017). 

● Cyber Nationalism in India: In India, cyber nationalism gained momentum after the 2014 general elections, where 

social media played a crucial role in the BJP's victory through digital campaigns like #ModiForPM. The digital landscape 

allowed individuals to engage in political debates, spread nationalist messages, and organize protests. However, the 

polarizing effects of cyber nationalism also became evident, especially in light of growing religious and political tensions. 
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Nationalism in India: Historical and Contemporary Context 

● Historical Evolution of Nationalism in India: India’s nationalism has evolved over centuries, beginning with 

resistance to colonial rule under British domination. Nationalism in India, post-independence, was initially focused on 

unifying diverse communities into a cohesive nation-state (Chatterjee, 1993). The Indian National Congress (INC) and 

leaders like Gandhi promoted a nationalist identity rooted in secularism, unity, and social justice. 

● Contemporary Nationalism in India: In the 21st century, nationalism in India has seen a shift towards a more Hindu-

centric ideology, with the BJP and other right-wing groups gaining prominence. This shift has affected India’s 

multicultural identity, where religious diversity and pluralism have come into conflict with cultural nationalism (Khilnani, 

1997). The concept of Hindutva (Hindu nationalism), propagated by the RSS and the VHP, emphasizes the idea of India 

as a Hindu nation, marginalizing other religious and cultural communities. 

The rise of digital nationalism has amplified these changes, bringing nationalism closer to everyday life via social media 

platforms. In recent years, cyber nationalism has become more closely tied with religious identity, leading to an increase 

in communal tensions online and offline (Jaffrelot, 2017). 

 

Multiculturalism in India: Challenges and Opportunities 

● India’s Multicultural Identity: India is often described as a "plural society" due to its diverse linguistic, cultural, 

religious, and ethnic composition. The Indian Constitution enshrines principles of secularism, pluralism, and social 

justice, emphasizing the need for unity in diversity. Over time, however, the tension between unity and diversity has 

become a focal point of both political discourse and national identity. 

● Challenges to Multiculturalism: In recent years, India has faced several challenges to its multicultural fabric, 

especially as identity politics has gained traction. Tensions between Hindu nationalism and minority groups such as 

Muslims and Christians have been aggravated by political parties capitalizing on religious sentiments for electoral gain. 

Instances of religious violence, communal riots, and discrimination have raised questions about the limits of 

multiculturalism in India. 

● Social media and Multiculturalism: Social media, while fostering new forms of multicultural dialogue, has also 

become a platform for identity-based conflict. The polarizing effect of social media has made it easier for hate speech, 

disinformation, and communal rhetoric to spread, threatening the multicultural fabric of Indian society. However, digital 

platforms also offer an avenue for multicultural activism, as marginalized groups use these spaces to advocate for justice 

and cultural rights (Dutta & Upadhyay, 2025). 

Social Media and Conflict in Multicultural Societies 

● Social media as a Catalyst for Conflict: Social media platforms are highly influential in shaping political opinions 

and facilitating public debates. In India, social media has been instrumental in organizing movements, from anti-

corruption protests to religious demonstrations. However, these same platforms have also been used to amplify hate 

speech, fake news, and incendiary rhetoric, which can escalate communal conflict. Studies show that polarizing narratives 

spread rapidly on platforms like Facebook and WhatsApp, where echo chambers and filter bubbles reinforce pre-existing 

beliefs and increase societal division (Saha, Mathew, & Mukherjee, 2021). 

● Cyber Nationalism and Social Media Conflict: While social media has provided a platform for democratic 

participation and nationalistic expression, it has also contributed to divisions within society. The role of social media in 

conflict escalation can be seen in numerous instances, such as the 2013 Muzaffarnagar riots and the anti-CAA protests, 

where online rhetoric played a significant role in mobilizing and polarizing communities. Social media's role in amplifying 

cyber nationalism has made it a key player in political polarization (Tyagi et al., 2020). 

● Social Media’s Potential for Resolution: Despite the divisive role of social media, there are also efforts to use these 

platforms for peace-building and promoting social cohesion. Initiatives like #IndiaForAll and campaigns by digital 

activists have used social media to promote inclusive nationalism and unity in diversity. Through digital literacy and 

counter-narratives, social media platforms hold the potential to bridge divides and contribute to a more cohesive national 

identity (Udupa, 2019). 

Gaps in Literature and Need for Research 

Lack of Indian-Focused Studies: While there is a growing body of research on cyber nationalism globally, there is a 

significant gap in studies focused specifically on India’s unique political, social, and cultural context. Much of the existing 

research has been centered on Western democracies or authoritarian regimes. 

Understanding the Role of Digital Platforms in Conflict: Most studies have only scratched the surface of understanding 

how cyber nationalism specifically interacts with multiculturalism in post-colonial and diverse societies like India. There 

is also a need to examine the long-term effects of digital nationalism on India’s social cohesion, as well as the political 

consequences of using social media as a tool for nationalist mobilization. 

 

METHODOLOGY 

 

 Research Design 

This study adopts a qualitative exploratory research design grounded entirely in secondary data analysis. A qualitative 

design is appropriate because the research aims to understand how cyber nationalism emerges, circulates, and influences 

conflict within India’s multicultural society—phenomena that are deeply interpretive, discursive, and embedded in digital 

communication practices. Since cyber nationalism unfolds across online spaces where meaning is continually produced 

and negotiated, a qualitative approach facilitates an in-depth inquiry into narratives, symbols, interactions, and ideological 

patterns. 



TPM Vol. 32, No. S8, 2025        Open Access 

ISSN: 1972-6325 

https://www.tpmap.org/ 

 

2216 

  

The study does not rely on primary interviews or fieldwork. Instead, it examines existing digital content, published reports, 

scholarly literature, and archived social media discourse. This approach is consistent with contemporary studies in digital 

sociology, media studies, and nationalism research, where the online environment itself becomes the field of study. 

 

 Nature and Sources of Secondary Data 

Secondary data provides a rich dataset for understanding the dynamics of cyber nationalism and its relationship with 

conflict and multiculturalism in India. The following four categories of secondary sources were used: 

A. Archival Social Media Data (Publicly Available) 

Publicly accessible digital artefacts on major social media platforms—Twitter, Facebook, YouTube, and Instagram—

serve as a key source of data. These include: 

● Archived hashtags associated with nationalist discourse (e.g., #BharatMataKiJai, #Hindutva, #ModiForPM). 

● Counter-narrative hashtags (e.g., #IndiaForAll, #NotInMyName, #UnityInDiversity). 

● Public posts, comments, memes, and videos circulated during major sociopolitical moments such as the CAA-NRC 

protests, Pulwama–Balakot episode, Ram Mandir verdict, and episodes of communal violence. 

Only publicly available posts (open accounts, public pages, and trending discussions) were used, ensuring full adherence 

to ethical standards. No personal or private data was accessed. 

This archival material is treated as cultural texts reflecting how nationalism is framed, consumed, and contested. 

 

B. Existing Qualitative Studies and Peer-Reviewed Literature 

A systematic review of academic literature was conducted using databases such as: 

● Scopus 

● Web of Science 

● Google Scholar 

● JSTOR 

● Taylor & Francis Online 

● SAGE Journals 

Studies were selected based on relevance to: 

1. Cyber nationalism 

2. Social media and political communication 

3. National identity in digital contexts 

4. Multiculturalism and diversity in India 

5. Online hate speech and digital conflict 

Research published between 2010 and 2024 was prioritized given the rapid evolution of the Indian digital ecosystem. 

Seminal works prior to 2010 were included selectively when theoretically necessary. 

 

C. Reports from Research Institutions, Think Tanks, and NGOs 

Authoritative reports were included from organizations such as: 

● Pew Research Center (digital politics, online polarization) 

● Oxford Internet Institute (computational propaganda) 

● Observer Research Foundation (ORF) (India-specific digital politics) 

● Centre for the Study of Developing Societies (CSDS) 

● UNESCO (hate speech, online extremism) 

These provide empirical grounding and contemporary insights into how social media shapes sociopolitical behaviour. 

 

D. Digital News Archives and Fact-Checking Databases 

To trace specific incidents where cyber nationalism intersected with conflict, data was collected from digital archives 

such as: 

● The Hindu, Indian Express, Hindustan Times, Scroll, The Print 

● International outlets like BBC, Al Jazeera, The Guardian (for global contextualization) 

● Fact-checking portals, which track misinformation trends, communal rumours, and digitally amplified propaganda. 

These archives were crucial for identifying events, timelines, and discursive patterns associated with digitally-mediated 

conflict. 

 

Sampling Strategy 

A purposive sampling strategy was adopted for selecting online content and scholarly material. The rationale was to 

include data that: 

● Is directly relevant to nationalism and identity politics 

● Involves digital communication, especially social media 

● Reflects conflict, polarization, or multicultural negotiation 

A. Time Frame Sampled 

2014–2024 was chosen as the primary timeframe because: 

● 2014 marks a major shift in India’s digital political communication landscape. 

● Social media platforms became central to election campaigns, identity politics, and citizen mobilization. 

● Major incidents of communal conflict were digitally mediated during this decade. 
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B. Inclusion Criteria 

● Publicly accessible posts or digital materials 

● Content directly referencing national identity, patriotism, communal sentiment, or cultural conflict 

● Peer-reviewed scholarship 

● Reports with methodological transparency 

C. Exclusion Criteria 

● Private posts 

● Encrypted messaging content (WhatsApp private chats, Telegram closed groups) 

● Unverified reports or opinionated blog content 

● Scholarly works with unclear methodology 

 

 Analytical Framework 

Given the qualitative orientation, two interconnected analytical methods were used: 

A. Thematic Analysis 

Following Braun & Clarke (2006), thematic analysis unfolded in six stages: 

1. Familiarisation: Reading and re-reading datasets. 

2. Initial Coding: Generating descriptive and interpretive codes. 

3. Searching for Themes: Grouping codes into patterns such as: 

• Digital patriotism 

• Online Othering 

• Religious nationalism 

• Memetic nationalism 

• Digital misinformation and rumours 

• Counter-nationalist digital activism 

4. Reviewing Themes: Consolidating or refining themes. 

5. Defining and Naming Themes: Clear conceptual boundaries were created. 

6. Producing the Report: Integrating themes with literature and theory. 

This method enabled the identification of recurrent ideological motifs, discursive strategies, and conflict-oriented 

narratives across digital content. 

 

B. Critical Discourse Analysis (CDA) 

CDA (Fairclough, Wodak) was used to analyze how language constructs: 

● “Us vs Them” narratives 

● National belonging vs. exclusion 

● Cultural majoritarianism 

● Securitization of minority identities 

● Expressions of patriotism and digital aggression 

CDA helped unpack the power structures, ideologies, and implicit biases embedded in digital nationalist discourse. 

 

Ethical Considerations 

Although only secondary data is used, the study adheres to ethical protocols: 

● Public Data Only: No private information was accessed. 

● Anonymisation: Usernames or identifiable markers from social media content are not reproduced. 

● Fair Use: Quotes from online content are used sparingly and only for analytical purposes. 

● Balanced Interpretation: Care was taken to maintain neutrality and avoid political bias. 

 

 Limitations 

● Findings depend on publicly available content, which may not capture private or encrypted channels where 

radicalization can intensify. 

● Social media content is ephemeral; deleted posts cannot always be traced. 

● Secondary data does not allow probing the motivations behind posts. 

● The analysis reflects the selected timeframe and digital climate of 2014–2024. 

  

FINDINGS AND ANALYSIS 

 

The findings of this study emerge from thematic and discourse-level examination of secondary data, including publicly 

available social media archives, digital news reports, and scholarly research. Three major themes were identified: (1) The 

amplification of cyber nationalism through social media affordances, (2) The entanglement of cyber nationalism with 

religious and cultural identity, and (3) The implications of digital nationalist discourse for multicultural coexistence and 

conflict in India. These themes collectively illuminate the ways in which online platforms have reshaped political 

expression, identity formation, and intergroup relations within India’s multicultural society. 
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Social Media Affordances and the Amplification of Cyber Nationalism 

One of the most prominent findings is the significant role played by social media affordances—such as algorithmic 

curation, virality, and networked visibility—in amplifying cyber nationalist sentiment. Platforms like Twitter, Facebook, 

and YouTube are built around engagement-driven algorithms that prioritize emotionally charged, highly polarizing 

content (Tufekci, 2015; Fahad & Mustafa, 2025). As a result, nationalist posts, hashtags, and memes often gain rapid 

traction because they evoke strong affective responses such as pride, anger, or grievance. This structural characteristic of 

social media creates a conducive environment for the rapid spread of nationalist narratives, particularly those that align 

with majoritarian sentiment. 

The study finds that highly viral nationalist hashtags such as #BharatMataKiJai, #JaiHind, #ModiForPM, and 

#NationFirst serve as rallying points for online communities that frame national loyalty as both a moral virtue and a 

political stance. Existing literature supports this pattern by noting that digital platforms transform nationalism into a 

participatory, performative phenomenon, where users publicly articulate their patriotism to signal belonging and 

ideological alignment (Mihelj & Jiménez-Martínez, 2020). This performative aspect deepens the entrenchment of 

nationalist identity, as digital visibility becomes associated with political legitimacy and civic pride. 

Furthermore, the proliferation of memetic nationalism—the use of memes, short videos, and symbolic imagery—

significantly contributes to the spread of simplified yet emotionally resonant forms of nationalist discourse. Memes 

referencing the Indian Army, national symbols, or historical narratives often link patriotism to dominant cultural identities 

and frame dissent or minority claims as inherently unpatriotic. Scholars note that this memetic style of political expression 

reduces complex sociopolitical debates into binary categories that are easily digestible and widely shareable (Shifman, 

2013). This finding is consistent with the observed tendency of certain hashtags to coalesce into echo chambers, where 

users primarily encounter information that reinforces existing nationalist beliefs (Cinelli et al., 2021). 

Overall, the affordances of social media intensify both the visibility and velocity of cyber nationalism, turning digital 

platforms into powerful instruments for ideological dissemination and identity-based mobilization. 

 

Cyber Nationalism and the Construction of Cultural and Religious Identity 

A second major finding reveals a strong connection between cyber nationalism and religious-cultural identity, particularly 

the articulation of nationalism through the lens of Hindu identity. While Indian nationalism has historically sought to 

uphold secular and plural ideals (Khilnani, 1997), contemporary digital nationalism frequently draws upon cultural 

majoritarian narratives that link national belonging with Hindu civilizational pride. This alignment is visible in online 

discourses that celebrate Hindu festivals, symbols, historical figures, and mythological narratives as markers of national 

identity. 

The analysis shows that slogans such as “Bharat is a Hindu Rashtra”, “Jai Shri Ram”, and “Hindutva is Nationhood” are 

routinely circulated across platforms, often in moments of political tension or communal controversy. Scholars have 

documented the rise of Hindu nationalist discourse online, noting that digital platforms play a substantial role in 

normalizing majoritarian narratives and reframing them as mainstream expressions of nationalism (Udupa, 2018). These 

findings are corroborated by the proliferation of online content that positions Hindu cultural dominance as synonymous 

with the preservation of national unity. 

A related pattern involves the othering of minority groups- particularly Muslims- who are often portrayed as threats to 

national integrity or cultural cohesion. This form of discursive exclusion is consistent with Wodak’s (2015) theory of 

right-wing populist discourse, which argues that national identity is frequently constructed through the depiction of an 

“internal enemy.” Examples from India include the social media narratives surrounding the anti-CAA protests, the 

Tablighi Jamaat controversy during the COVID-19 pandemic, and communal tensions in regions such as Delhi and Uttar 

Pradesh. During these events, viral posts often framed minority communities as anti-national or as beneficiaries of undue 

political protection. 

Additionally, the study finds that cyber nationalism frequently relies on historical revisionism- the selective invocation 

of historical events to present contemporary communal grievances as deeply rooted or civilizationally justified. This 

aligns with findings in digital memory studies, which argue that online platforms enable the circulation of emotionally 

potent yet simplified historical narratives that shape collective identity (Hoskins, 2017). 

Thus, the linkage between cyber nationalism and cultural-religious identity demonstrates how digital platforms mediate 

a form of identity politics that reinforces majoritarian nationalism while marginalizing minority perspectives. 

 

Digital Propaganda, Disinformation, and Conflict Escalation 

A third core finding concerns the role of digital propaganda and misinformation in escalating conflict within India’s 

multicultural society. The analysis reveals that social media often acts as a vector for misinformation, especially during 

politically sensitive or communal episodes. Fact-checking reports by AltNews, BoomLive, and the Oxford Internet 

Institute document numerous instances where digitally circulated rumours played a central role in triggering or 

intensifying tension (Bradshaw & Howard, 2019). 

For example, during the 2013 Muzaffarnagar riots, a widely shared video—later proven fake—contributed to communal 

aggression by framing one community as perpetrators of violence. Similarly, the CAA–NRC protests (2019–2020) saw a 

wave of manipulated videos, edited speeches, and fabricated claims that polarized communities along religious lines. 

Research (Banaji & Bhat) shows that misinformation functions as a powerful catalyst for mobilizing anger and fear, 

making communities more vulnerable to polarizing narratives. 

Another form of digital propaganda is computational propaganda, where coordinated networks of bots, trolls, and political 

influencers amplify nationalist content at scale (Woolley & Howard, 2016). In the Indian context, coordinated campaigns 



TPM Vol. 32, No. S8, 2025        Open Access 

ISSN: 1972-6325 

https://www.tpmap.org/ 

 

2219 

  

often emerge during elections, security crises, or communal controversies. The analysis finds that such campaigns 

contribute to the manufacture of consensus, creating the illusion of widespread nationalist support while suppressing 

dissenting voices. 

These findings are consistent with earlier studies in political communication that show how digital misinformation not 

only distorts public understanding but also intensifies majoritarian sentiments, making multicultural dialogue increasingly 

fragile (Banaji & Bhat, 2020). As misinformation becomes normalized within nationalist discourse, it plays a substantial 

role in hardening group boundaries and making peaceful coexistence more difficult. 

 

Online Counter-Narratives and the Limits of Digital Multiculturalism 

While cyber nationalism often reinforces division, the findings also show the presence of counter-narratives that advocate 

multiculturalism, secularism, and constitutional values. Hashtags such as #IndiaForAll, #NotInMyName, and 

#UnityInDiversity exemplify online efforts to challenge exclusionary nationalism. These counterpublics, though smaller 

in scale, highlight the possibility of social media serving as a space for digital resistance and inclusive identity formation 

(Chakrabarti, 2021). 

However, the analysis points to structural limitations that constrain the effectiveness of such digital multiculturalism. 

Social media algorithms tend to amplify divisive content more readily than conciliatory messages, leading to limited 

visibility for counter-narratives. Furthermore, users advocating plural values often face trolling, harassment, or 

accusations of being “anti-national,” illustrating the asymmetry of power between dominant nationalist discourse and 

marginal voices. 

Thus, while counter-narratives contribute to the preservation of India’s plural ethos online, their impact is weakened by 

the structural bias of digital platforms and by the discursive dominance of cyber nationalist rhetoric. 

 

 Implications for Multicultural Cohesion 

The final analytical theme highlights the implications of cyber nationalism for multicultural coexistence in India. The 

findings suggest that the digital articulation of nationalism frequently promotes a homogenized conception of Indian 

identity, thereby constraining the space available for plural cultural expressions. This is reflected in the recurring 

association of patriotism with adherence to specific cultural norms, religious symbols, or political ideologies. 

Such homogenization poses challenges for India’s multicultural framework by: 

1. Marginalizing religious and cultural minorities, 

2. Increasing intergroup suspicion, 

3. Normalizing exclusionary rhetoric, and 

4. Weakening constitutional ideals of secularism and diversity. 

These trends align with political theorists who argue that nationalism—when tied to a single dominant cultural identity—

tends to reduce tolerance for difference and generate conflict in plural societies (Parekh, 2000). The digital environment 

intensifies this challenge by transforming everyday political expression into a continuous performance of identity, leaving 

little room for ambiguity, negotiation, or coexistence. 

Overall, the findings reveal that while social media has democratized political participation, it has also enabled the rise 

of identity-based polarization that complicates India’s already delicate multicultural balance. 

 

DISCUSSION 

 

Interpretation of Findings in Light of Existing Literature 

The findings of this study offer important insights into the intersection of cyber nationalism, religious identity, and social 

conflict within India’s multicultural context. By examining how nationalist ideologies are propagated and contested on 

social media platforms, this paper contributes to an understanding of digital nationalism in a rapidly evolving political 

environment. The findings align with the work of scholars like Mitra (2021), who argue that digital platforms are double-

edged swords: they can promote democracy and participation, but also deepen polarization and sectarian conflict. 

Cyber Nationalism and Social Media Amplification 

The study’s first major finding-that social media affordances amplify cyber nationalism—supports existing literature on 

the virality of political content (Tufekci, 2015). Social media platforms, by design, encourage the rapid spread of content 

that generates emotional engagement. This phenomenon, often described as affective politics, explains why nationalist 

messages, which often appeal to strong sentiments like pride or fear, circulate quickly online (Papacharissi, 2015). The 

role of platforms like Twitter and Facebook in the 2014 Indian elections, where the BJP’s social media campaigns were 

instrumental in mobilizing support, provides a concrete example of how cyber nationalism thrives within the architecture 

of digital platforms (Chadha & Guha, 2016). 

However, while algorithmic amplification fosters the reach of nationalist messages, it also leaves room for the 

proliferation of hate speech, misinformation, and polarizing content. As noted by Fuchs (2017), this creates a feedback 

loop in which divisive content is not only amplified but is also recontextualized within echo chambers, further entrenching 

polarized views. This finding is consistent with Cinelli et al. (2021), who note that social media’s structural biases 

disproportionately promote ideological extremism. 

Cyber Nationalism and Religious Identity in India 

The study's second major finding—that cyber nationalism in India is closely tied to Hindu religious identity—aligns with 

recent analyses of the BJP’s digital strategies (Udupa, 2018). The rise of Hindutva ideology in the digital space reflects 

broader political shifts in India, where nationalism has become increasingly culturally and religiously defined. This trend 
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resonates with Chatterjee’s (1993) theory of postcolonial nationalism, which describes how nationalist movements often 

consolidate around ethno-religious identities, transforming them into the dominant modes of political expression. 

The connection between cyber nationalism and religious identity is particularly evident in online hate speech, where 

expressions of Hindu pride are often paired with anti-minority rhetoric. As Sharma (2020) and Jaffrelot (2017) argue, the 

marginalization of non-Hindu communities—particularly Muslims—is a central aspect of contemporary digital 

nationalism in India. This study’s findings confirm that religious identity has become a central axis around which digital 

nationalist narratives are constructed, making it increasingly difficult for multiculturalism to thrive in online spaces. 

Moreover, the selective use of historical narratives that glorify Hindu civilization while sidelining the contributions of 

other communities further entrenches this divisive identity. Computational propaganda and memetic nationalism 

exacerbate this, as online content often simplifies complex historical narratives into emotionally charged messages that 

reinforce majoritarian sentiment (Woolley & Howard, 2016). 

The Role of Disinformation and Conflict Escalation 

The role of disinformation and fake news in escalating conflicts, particularly during sensitive political moments, is another 

significant finding. This aligns with Bradshaw & Howard’s (2019) study on computational propaganda, which shows 

how coordinated disinformation campaigns target divisive issues to inflame political conflict. The analysis of false videos 

and misleading narratives during events like the CAA protests and the Pulwama-Balakot conflict demonstrates how digital 

platforms serve as accelerants for communal violence. 

The relationship between misinformation and communal polarization is also supported by writers who argue that digital 

misinformation not only distorts public understanding but also strengthens group identity through selective narratives. 

The study corroborates this by revealing that social media platforms, despite efforts by fact-checking organizations, 

continue to amplify inflammatory content that exploits religious divisions. 

Additionally, the study found that algorithmic bias—where platforms prioritize sensationalist content—contributes to the 

deepening of social rifts. As it is often pointed out, this bias helps fuel the polarizing dynamics of cyber nationalism by 

ensuring that users remain within ideological bubbles, thus exacerbating political and communal conflicts. 

Counter-Narratives and the Potential for Digital Multiculturalism 

While cyber nationalism thrives in the Indian digital landscape, the study also highlights the existence of counter-

narratives that promote multiculturalism and social cohesion. These include campaigns and movements that emphasize 

inclusive nationalism—such as #IndiaForAll, #UnityInDiversity, and #WeAreOneIndia—which push back against the 

religious and cultural exclusivity promoted by cyber nationalists. 

However, these counter-narratives face significant challenges in gaining the same traction as nationalist content. As noted 

by Mitra (2021), multicultural narratives often lack the emotional appeal and viral potential of nationalist rhetoric. The 

study finds that while there is a substantial presence of multicultural discourse online, it is often drowned out by the sheer 

volume of nationalist content amplified through memes, videos, and hashtags. Additionally, counter-narratives are often 

subject to online harassment, trolling, and accusations of anti-nationalism, which diminishes their effectiveness and reach. 

Despite these challenges, the potential for digital multiculturalism remains. Social media has provided marginalized 

groups with platforms for advocacy, awareness-raising, and protest. The #MeTooIndia movement, for example, is a case 

where digital platforms became a vehicle for social justice activism against the dominant narratives of patriarchy, 

nationalism, and identity politics. However, the fragmented nature of digital resistance, coupled with platform biases, 

presents challenges for the broader integration of multicultural values in Indian digital discourse. 

Implications for Multicultural Cohesion in India 

The findings also have significant implications for the future of multiculturalism in India. While social media has 

democratized political participation and given voice to marginalized communities, the study reveals that cyber 

nationalism, particularly in its religious majoritarian form, poses a serious threat to India’s multicultural fabric. As Parekh 

(2000) and Khilnani (1997) argue, nationalism rooted in cultural and religious exclusivity undermines the values of 

pluralism and social cohesion that are fundamental to India’s democracy. 

In contrast, the study suggests that social media could still play a positive role in promoting unity in diversity, provided 

there is a concerted effort to challenge hate speech, disinformation, and online exclusion. This requires a holistic approach 

to digital governance, including stronger regulations for content moderation, fact-checking, and inclusive public 

campaigns that promote the values of democratic nationalism. 

 This study provides valuable insights into the dual-edged nature of cyber nationalism in India. On the one hand, social 

media has enabled the amplification of nationalist ideologies that resonate with cultural majoritarianism, exacerbating 

social conflict and communal polarization. On the other hand, it has also provided a platform for resistance, multicultural 

discourse, and counter-nationalist narratives. The challenge lies in mitigating the divisive effects of digital nationalism 

while fostering an online environment that upholds India’s multicultural and pluralistic ideals. 

 

CONCLUSION 

 

This study explored the dynamics of cyber nationalism, conflict, and multiculturalism in India, particularly focusing on 

the role of social media as a platform for the amplification of nationalist sentiment and its impact on social cohesion. By 

analyzing publicly available social media content, scholarly literature, and authoritative reports, three key findings 

emerged that provide critical insight into the intersection of digital nationalism and India’s multicultural society. 

The first key finding of this study highlights the significant role that social media affordances-particularly the algorithmic 

amplification and virality of content-play in promoting cyber nationalism. Platforms like Twitter, Facebook, and YouTube 

foster the rapid spread of nationalist ideologies, allowing emotionally charged content to reach wide audiences, often 
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amplifying divisions rather than fostering inclusive dialogue. The study found that memetic nationalism, which relies on 

the widespread dissemination of memes, slogans, and symbols, is particularly effective in perpetuating nationalistic 

discourse and transforming it into a widely accepted norm within digital spaces. 

The second major finding concerns the religious and cultural identity that underpins much of contemporary cyber 

nationalism in India. The study observed that cyber nationalism in India is closely tied to Hindu nationalist ideologies, 

with symbols, myths, and historical narratives centered on Hindu identity often used to define the boundaries of national 

belonging. This finding underscores the marginalization of non-Hindu communities—especially Muslims and 

Christians—who are often depicted as threats to national unity or as outsiders to the Indian civilizational project. These 

ideologies are promoted through the strategic use of nationalist hashtags and online campaigns, framing national identity 

in exclusionary and majoritarian terms. 

A third significant finding of the study pertains to the role of disinformation and fake news in escalating communal 

conflicts in India. The study demonstrated that social media platforms, through the rapid spread of misleading content 

and fabricated stories, have become breeding grounds for misinformation that stokes communal violence and polarizes 

communities along religious lines. Instances such as the anti-CAA protests and the Pulwama-Balakot crisis illustrate how 

misinformation can quickly escalate into real-world violence, with social media playing a central role in triggering and 

sustaining these conflicts. 

Despite these challenges, the study also highlighted the potential for counter-narratives and multicultural activism in the 

digital space. While nationalist discourses often dominate, multicultural voices and secular advocacy movements are 

present in online spaces, attempting to promote inclusive nationalism and resist exclusionary practices. However, these 

efforts often face significant backlash, including online harassment and political marginalization. The limited reach and 

influence of counter-narratives point to the structural biases of social media platforms, which favor sensational, divisive 

content. 

Implications for Multiculturalism in India 

This study has several important implications for multiculturalism in India, particularly in the context of how cyber 

nationalism is shaping public opinion and intergroup relations. At the heart of India’s multicultural ethos is the ideal of 

unity in diversity, a core principle enshrined in the Indian Constitution. However, the rise of digital nationalism, 

particularly in its religiously exclusive form, threatens the very fabric of this pluralistic ideal. Hindu nationalist discourses, 

propagated through social media, frame Indian identity as inherently tied to a Hindu cultural narrative, marginalizing 

other communities, particularly Muslims and Christians. 

The amplification of these majoritarian ideologies poses a direct challenge to India’s multicultural framework by 

narrowing the scope of national identity to exclude religious and cultural minorities. As the findings suggest, the online 

polarization facilitated by social media is making it increasingly difficult for individuals from marginalized groups to 

participate fully in national conversations about citizenship, identity, and belonging. This, in turn, leads to cultural 

fragmentation and social discord, weakening the unity required for a thriving multicultural society. 

Furthermore, the study also demonstrates the potential of social media as a tool for counteracting these divisive forces. 

Despite the challenges, multicultural advocacy and secular counter-narratives can disrupt the monolithic representation 

of Indian identity. Campaigns like #IndiaForAll and #UnityInDiversity have shown that digital platforms can be used to 

counter exclusionary narratives, though these voices are often drowned out by the sheer volume of nationalist content. 

The findings suggest that while the digital space offers avenues for resistance, it also requires structural changes to give 

voice to those advocating for a more inclusive and plural national identity. 

 

Policy Implications And Recommendations 

The findings of this study suggest several policy recommendations to address the challenges posed by cyber nationalism 

in India’s multicultural context. First, there is an urgent need for digital governance that can effectively regulate hate 

speech, misinformation, and incendiary content. Given that social media platforms are amplifying nationalist narratives 

that often marginalize minority voices, regulatory frameworks should be strengthened to ensure that content moderation 

policies are robust, transparent, and sensitive to the cultural and religious diversity of India. 

Government agencies, in collaboration with social media platforms, must prioritize fact-checking initiatives and counter-

misinformation strategies to minimize the polarizing effects of disinformation. In particular, content that incites violence 

or spreads communal hatred should be flagged and removed swiftly. Further, educational campaigns aimed at digital 

literacy could help users navigate the challenges posed by fake news and promote critical thinking about nationalist and 

identity-driven narratives. 

Moreover, efforts should be made to support digital inclusion by promoting the participation of marginalized communities 

in online political discourse. This could include creating digital platforms and spaces for marginalized voices, ensuring 

that counter-narratives advocating for multiculturalism and secularism gain visibility. In a country as diverse as India, 

ensuring equal representation and participation in the digital sphere is critical for the health of democracy and the 

preservation of pluralism. 

Lastly, academic institutions, policymakers, and civil society organizations must work together to debunk divisive 

narratives and celebrate India’s multicultural heritage both online and offline. A holistic approach to digital nationalism 

should not only seek to mitigate the harmful effects of exclusionary ideologies but also highlight the positive potential of 

social media as a platform for inclusive nationalism. 
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Limitations of the Study 

While this study provides significant insights into the role of cyber nationalism in India’s multicultural fabric, it also has 

certain limitations. The study primarily relies on secondary data, which limits the scope of understanding the personal 

motivations behind the creation and consumption of nationalist content. Further, the analysis is limited to the most 

prominent social media platforms (Twitter, Facebook, YouTube, and WhatsApp), and emerging platforms like Telegram 

and TikTok may present different dynamics that are not fully captured in this study. Moreover, the study’s focus on 

publicly available data means that privately circulated content, which could be influential in niche communities, was not 

analyzed. 

Future research could delve into primary data collection, including interviews with social media users, activists, and 

digital content creators to better understand the personal and group-level dynamics that drive digital nationalism. 

Additionally, research that focuses on regional variations in cyber nationalism, particularly in ethnically diverse areas like 

the Northeast or Kashmir, would provide a more nuanced view of how digital platforms interact with regional identities 

and conflicts. 

 

Directions for Future Research 

Future research on cyber nationalism in India could explore the longitudinal impact of digital nationalism on national 

identity, examining how these movements evolve over time and whether their influence on multiculturalism strengthens 

or weakens. Another area of interest is the comparative study of cyber nationalism in other multicultural societies, such 

as Indonesia or Brazil, to identify global patterns and strategies for mitigating the negative impact of digital nationalist 

movements. Additionally, research could examine the role of younger generations in shaping the future of digital 

nationalism and their potential as agents of change in promoting a more inclusive national identity. 

 In conclusion, this study demonstrates the complex dynamics between cyber nationalism, social media, and 

multiculturalism in India. While digital platforms have amplified the influence of nationalist ideologies, they also hold 

the potential to promote resistance and counter-narratives that advocate for inclusive, multicultural nationalism. The 

findings emphasize the need for a balanced digital governance approach, the promotion of digital literacy, and inclusive 

political discourse to ensure that India’s multicultural ethos remains intact in the digital age. Addressing the challenges 

posed by cyber nationalism will require a collective effort from policymakers, civil society, and social media companies 

to create a digital environment that fosters unity in diversity while combating exclusionary ideologies. 
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